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LUXURY WITHOUT 
COMPROMISE

Robb Report is the leading voice in the global luxury market. Its discerning audience around 
the world has a shared appreciation and desire for quality, exclusivity, heritage, taste 

and fine design. It is the brand the most successful people rely on to discover the ideas, 
opinions, products and experiences that will matter most to them.

Robb Report is synonymous with affluence, luxury and the best of the best.

As seen on Robb Report Malaysia September 2024.



ROBB REPORT MALAYSIA
Robb Report Malaysia is the industry’s premier luxury lifestyle publication. 

An indispensable and intelligent resource, we connect HNWIs 
with experiences and accoutrements to cultivate and elevate their 
appreciation of the finest things in life.

Our readers are thinkers, innovators, early adopters and astute 
connoisseurs of luxury who believe in living their best lives. They desire to 
be ahead of the curve and we help them take their journeys a step further.

Robb Report Malaysia inspires our readers with the planet’s most 
exclusive products and experiences. We engage accomplished 
personalities and visionaries who embody change and define success. 
We pursue beauty and regality beyond the surface.

And because true luxury isn’t just about enjoying the world’s most 
expensive things, but uncovering richness in exceptional experiences.

As seen on Robb Report Malaysia September 2024
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ROBB REPORT ORIGINS 
Robb Report first hit newsstands in 1976. Originally devoted to 
advertisements for new and vintage Rolls-Royces and distributed at the 
affluent neighbourhoods of California’s Bel Air and Beverly Hills, the brand 
evolved over the course of five decades to eventually become the single most 
influential journal of living life to the fullest, with more than 20 international 
editions across the globe and growing. For all of the changes that have taken 
place in the years since Robb Report first hit newsstands, the standards 
of exceptional quality, beauty, and precision have remained as constant in 
the hearts and minds of true connoisseurs, as they have in the pages of 
the magazine.

This year, join us as Robb Report celebrates our 50th anniversary with a 
specially themed issue in November. From modest origins to global leaders in 
the universe of ultra-luxury, let's take a stroll down memory lane, recap many 
of the highlights we've accomplished, and look ahead to where the next half-
century takes us.
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ROBB REPORT INTERNATIONAL EDITIONS

Robb Report 
Arabia

Robb Report 
Africa

Robb Report 
Australia &  
New Zealand

Robb Report 
Brazil

Robb Report 
China

Robb Report 
United Kingdom

Robb Report 
United States

Robb Report 
Vietnam

Robb Report 
Türkiye

Robb Report 
Thailand

Robb Report 
Philippines

Robb Report 
Mexico

Robb Report 
Monaco &  
Cote d'Azur

Robb Report 
Singapore

Robb Report 
Sweden

Robb Report 
Indonesia

Robb Report 
Germany

Robb Report 
Hong Kong 

Robb Report 
India

Robb Report 
Italy



45 AVERAGE AGE 70% MALE 30% FEMALE

11,000
PRINT RUN

PRINT DEMOGRAPHIC

ELITE, AFFLUENT  
& INSPIRED AUDIENCE
Robb Report Malaysia engages a loyal and highly affluent audience, as well as the next 
generation of aficionados across print and online platforms. 

55,000
TOTAL READERSHIP

(PASS ON RATE - 5)

RM20 MILLION+
AVERAGE NET WORTH EXCLUDING PRIMARY RESIDENCE

RM2.7 MILLION+
AVERAGE ANNUAL HOUSEHOLD INCOME

As seen on Robb Report Malaysia December 2024.
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EDITORIAL 
CALENDAR 
Robb Report Malaysia 2026

JANUARY

Renewal
With every new year comes a fresh 
set of challenges to overcome and 
goals to achieve. We'll show you the 
best methods and introduce you to 
the most seasoned of experts to 
help you make 2026 your year. 

APRIL

Style 
Kickstart your wardrobe overhaul 
right here as we showcase the very 
best of Spring/Summer and how 
you can elevate each outfit, watch, 
accessory, and footwear for every 
personality and any occasion. 

FEBRUARY

Romance
Friendships, partnerships, 
collaborations, and more—
everything we love about human 
connection comes together in this 
issue. We also pay tribute to the 
festive joy taking place this season.

MAY

Adrenaline
From the roads to the open seas, 
and up in the skies and beyond, 
these are the vehicles, crafts, 
machines, and automatons that will 
get us from A to Z in less time than 
it takes you to read this.

MARCH

Femininity 
Let's celebrate everything great 
about femininity, from titans of 
industry to impactful movements, 
as well as the finest from luxury 
ateliers and the artisans crafting 
these masterpieces.  

JUNE

World Cup
It's that time again, when football 
fans gather once every four years 
in the spirit of competition and 
national pride. We'll guide you 
through all 48 teams, all the star 
players, and more.

As seen on Robb Report Malaysia March 2025.NOTE: EDITORIAL THEMES SUBJECT TO CHANGE.
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EDITORIAL 
CALENDAR 
Robb Report Malaysia 2026

JULY

Art & Design 
Artistic excellence and brilliance in 
visual mediums are often difficult to 
describe—but we're embarking on a 
journey towards an understanding 
anyway. We speak to the curators, 
collectors, and craftspeople who 
make it all possible.  

OCTOBER

Power 
In a series of frank, candid 
conversations, these individuals 
reveal that power, influence, and 
leadership often come with great 
responsibility—and cost. Whether 
they're local or global, their stories 
will inspire and motivate you.

AUGUST

Watches 
& Jewellery
The worlds of haute horlogerie 
and haute joaillerie converge in a 
very special issue dedicated to the 
timepieces and objets d'art that will 
be turning heads this year and for 
decades to come.

NOVEMBER

Legends 
of Luxury 
How time flies—it seems like it was 
only yesterday that Robb Report 
began in 1976. So, you're invited to 
a very special issue as we celebrate 
our golden jubilee with exclusive 
interviews and fond retrospectives.

SEPTEMBER

Best Of 
The Best 
Long a Robb Report tradition 
and perennial favourite, our Best 
of the Best issue honours the 
world's most outstanding creators, 
manufacturers, brands, and 
destinations, among many.

DECEMBER

Ultimate 
Gift Guide
What's the best way to end the 
year? The Ultimate Gift Guide. 
From experiences and holidays to 
showpieces and dream machines, 
these exclusive gifts are only 
available from Robb Report.

NOTE: EDITORIAL THEMES SUBJECT TO CHANGE.As seen on Robb Report Malaysia September 2025.
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4,000 
copies to UHNWIs (Ultra-High-Net-
Worth Individuals) and HNWIs (High-Net-
Worth Individuals) comprising Forbes Top 40 
personalities, directors of public-listed companies, 
supercar owners’ communities, property developers, 
second-generation wealth, professionals from 
various fields law, medicine, engineering.

DISTRIBUTION

2,000 
copies to selected five-
star hotels and resorts 
in Malaysia (for suites 
and above as well as 
guest areas)

1,500 
copies to property 
developments and 
luxury show galleries, 
interior design 
firms, designer 
furniture showrooms

1,500 
subscriptions by VIP 
banking clients as well 
as private and premier 
wealth centres

500 
Copies to luxury brand 
boutiques and VIP 
lounges of prominent 
shopping centres

500 
Copies via newsstands 
and bookstores

400 
copies to automotive 
showrooms, yacht and 
private jet brokerages

300 
copies to top golf 
and country clubs 
in the country

300 
copies to private 
jet terminals, first- 
and business-class 
lounges in Peninsular 
Malaysia as well as 
Sabah and Sarawak
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PRINT EDITION RATES 2026
All rates are in Malaysian Ringgit and is not yet inclusive of SST or any prevailing taxes of the day

POSITION RATES

SINGLE PAGE MYR 6,500

PREMIUM POSITION PAGE 
(Contents, Editor’s Letter, Masthead)

MYR 7,200

IBC MYR 7,200

OBC MYR 18,000

SPECIAL AD SECTION TBD

Single Pages

POSITION RATES

INSIDE FRONT COVER SPREAD MYR 16,400

1ST SPREAD MYR 14,800

2ND SPREAD MYR 12,600

3RD SPREAD MYR 10,700

SPREAD MYR 10,000

Spreads
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ADVERTISING RATE CARD
All rates are in Malaysian Ringgit and is not yet inclusive of SST or any prevailing taxes of the day

ADVERTORIAL RATES 
(STARTING FROM)

STANDARD ADVERTORIAL (PRINT ONLY) 
Written content based on brand supplied assets and visuals

MYR 15,000

STANDARD ADVERTORIAL CAMPAIGN 
1 x advertorial (Online Only or Print + Online)  
1 x Instagram story sharing adv 
1 x Facebook post sharing adv 
1 x inclusion in Robb Report Weekly EDM

MYR 25,000

BESPOKE ADVERTORIAL CAMPAIGN (PRINT & ONLINE) 
- Fully customised and produced based on brand’s brief

MYR 35,000

With Technogym’s tailored consultancy and 
design services, your home gym becomes a 
seamless extension of your lifestyle. 

Wellness, 
Personalised

IF YOU’VE TRIED to keep off the holiday weight while on 
vacation after too many Michelin-starred meals, chances 
are you’ve probably utilised Technogym equipment at your 
luxury hotel. According to Forbes, the top 35 hotels in the 
world, including Rosewood Hong Kong and Aman Tokyo, 
have relied on Technogym to create their fitness centres 
to display their strong wellness focus. The Italian world-
leading manufacturer of sports and leisure equipment also 
maintains a strong presence in elite sports, such as serving 
as the exclusive official supplier for athletes’ training centres 
during the past eight Olympic Games.

Unlike conventionally bulky sports equipment, Technogym 
products also double as pieces of furniture thanks to their 

126  N O V E M B E R  2 0 2 5
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Since starting on his Technogym fitness journey, Singham has 
undergone a remarkable transformation, shedding a significant 
amount of weight and looking almost unrecognisable today.

“When it comes to my gym, I entrusted the space to 
Technogym,” Singham adds. “They not only understand their 
equipment better than anyone, but they also advised on the 
layout and ensured that each piece was perfectly proportioned 
to the room for seamless function and flow.” 

Khairy Sulaiman’s Home Gym
Khairy Sulaiman, group managing director of ProPain Group, 
a healthcare lifestyle company, and a serial entrepreneur, also 
relied on Technogym to curate a cosy home gym-meets-man 
cave overlooking his garden. “I chose Technogym because, 
as someone who takes performance seriously, I needed 
machines that could keep up with the demands of structured 
and intense training, even when I’m at home,” Khairy says.

“Technogym is my brand of choice because of its cutting-
edge technology, sleek design, and reputation for excellence 
in both commercial and home fitness,” he adds. “The user 
experience is holistic, with Technogym offering a complete 
ecosystem comprising hardware, software, digital content, and 
after-sales service that works together seamlessly. The whole 
experience makes my training more efficient and engaging.

“My lifestyle is now healthier and more performance-
focused. I think of my home gym as an investment in my 
health and lifestyle, not just a fitness space.” 

Visit Technogym’s showroom at No. 69, Jalan Ara, Bangsar Baru, 
59100 Kuala Lumpur or online at www.technogym.com.

This page, from above: 
Technogym Run, 
Technogym Bike, 

Technogym Bench, and 
the Wellness Ball Active 
Sitting in Raja Singham’s 

home; Technogym Run and 
Technogym Bench in Khairy 

Sulaiman’s home. 

Facing page: Gym in a Box, 
Malibu, the US (2022).

sleek Italian designs. In addition, Technogym’s consultancy 
and personalised assistance services work with the client’s 
interior designers. They ensure that each piece fits right into 
customers’ homes with an analysis of the space and their 
needs. Every detail is meticulously considered, including the 
safety of the space for users, ensuring optimal lighting that 
doesn’t interfere with the workout and product display, and, 
of course, the best layout to facilitate training. 

Raja Singham’s Home Gym
Raja Singham, the founder, managing director, and chief 
future officer of BAC Education Group, outfitted his airy and 
well-lit home gym with the Technogym Run, Technogym 
Bike, Technogym Bench, and Wellness Ball Active Sitting. 
“Technogym is the gold standard of fitness equipment,” 
Singham says. “During my youth, I used to do 500 sit-ups, but 
neglected my personal fitness journey over the years. I will 
be 60 in several years and decided to take it seriously again.” 
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Special Feature
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“The promise of a 
McLaren lifestyle—
practical, but 
uncompromising—is 
exactly my kind of 
paradox,” Aizat says.

Hackett jacket, top 
and pants; Tiffany 
& Co. bracelet; 
Louboutin bag; 
sunglasses, 
Aizat’s own.
McLaren 750S Spider.
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every great man is a great woman.’ I’d tweak that: beside 
every founder who lasts is a partner who sees around corners, 
celebrates the wins with grace, and challenges you to trade 
ego for excellence,” Aizat affirms. “Angel is that spark, equal 
parts compass and accelerant.”

Through each venture, Aizat absorbed lessons that were 
as much about temperament as they were about strategy. He 
discovered the dangers of scaling too quickly, the importance 
of sequencing ambition, and the discipline of focusing on what 
moves the needle. “My most expensive mistakes came from 
scaling ahead of readiness: growing headcount, features, and 
surface area faster than distribution and cash cycles could 
support,” he admits. His takeaway? “Build judgement before 
you build scale.”
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The flagship launch of Kapten Batik  
flips the script on men’s fashion.

Style Gets  
A Twist

SOME DEEM BATIK as a symbol of 
rekindled love, while others believe it 
grants protection against misfortune. 
Although its origin remains uncertain, 
what’s clear is that this textile art form 
has appeared in many parts of the 
world, inspired by everything from 
legends and colonial influences to 
geometrical motifs and nature. 

In Malaysia, people have developed 
unique techniques and designs distinct 
to their own, and Malaysian batik has 
since been recognised as a cultural icon. 
As opposed to the intricate patterns 
that Indonesian batik is better known 
for, Malaysian batik features larger 
patterns that are more vivid and admired 
for its organic motifs that showcase the 
country’s verdant landscapes.

In modern times, batik is 
predominantly worn during official 
events and traditional ceremonies, but 
Farhan Omar and Ekram Faiz seek to 
shake up that convention. With the 
establishment of Kapten Batik in 2017, 
the duo continues to keep this traditional 
art alive yet accessible for everyday 
fashion. “We want to change the way 
people see batik,” Farhan says. “To make 
it something young people can wear 
every day. Contemporary, relevant, and 
proudly Malaysian.”
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Special Feature
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This page and facing page, 
top: Kapten Batik’s latest 

collections are available at its 
flagship store in The Gardens 

Mall, Kuala Lumpur.

Facing page, bottom: the 
brand’s founders, Ekram Faiz 

(left) and Farhan Omar.
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Recently, the brand marked a new 
milestone with the launch of its flagship 
boutique at The Gardens Mall in Kuala 
Lumpur. In support of homegrown 
talents, Kapten Batik collaborated 
with award-winning interior designer, 
Matthew Lim Associates, to express its 
story through the space. “Our dream is 
to bring Malaysian-made batik to the 
international stage,” Lim says. “The 
world deserves to see how we have 
reimagined our heritage.”

The boutique is impossible to 
overlook, with batik patterns that 
welcome guests by the entrance. Inside, 
the space feels grounded and calm, 
allowing guests to shop at their own 
pace. “It feels like home,” Ekram says. 
Meanwhile, the muted palette acts as 
the perfect backdrop for the vibrant 
batik pieces to stand out. 

Shoppers can explore clothing for 
women, children, and, intriguingly, 
men’s pieces that elevate the style 
landscape. With Kapten Batik, men can 

enjoy more room for experimentation, a 
tough feat given the limited options in 
men’s fashion locally. The accessories 
are also not short on variety. From ties to 
espadrilles, the bold patterns are woven 
into every detail—proudly Malaysian 
through and through. 
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As seen on Robb Report Malaysia October 2025.
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Single Page Double Page Spread

Trim size 420mm

Bleed size 430mm

6mm –  
gutter overlapping required

Spine

Grey box indicates 
recommended art size

196 x 256mm

Left pg.1
Grey box indicates

recommended art size
196 x 256mm

Right pg.2
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recommended art size
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Trim size 210mm

Bleed area
5mm

Bleed area
5mm

Bleed size 220mm

Live matter
7mm from trim

Live matter
7mm from trim

Single Page:
Trim Size   210 x 270mm
Bleed         220 x 280mm 
Art Size     196 x 256mm 
 
*Keep live matter 7mm from the trim.

Double Page Spread:
Art Size    420 x 270mm
Bleed        430 x 280mm
Art Size     196 x 256mm 

*Keep live matter 7mm from the trim.

Colour Profile
Fogra 39L

Maximum Ink Density
300%

Colour Mode
only CMYK

All text & fonts
Created outlined & 100% Black

Submitted materials
High-resolution (300DPI) PDF files  
are preferred

PRINT SPECIFICATION
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ADVERTISEMENT BOOKING  
& MATERIAL DATES
January 26
Booking: 28 November 2025
Submission: 5 December 2025

February 26
Booking: 28 December 2025
Submission: 5 January 2026

March 26
Booking: 26 January
Submission: 31 January 

April 26
Booking: 21 February
Submission: 28 February

May 26
Booking: 25 March
Submission: 31 March

June 26
Booking: 23 April
Submission: 30 April

July 26
Booking: 25 May
Submission: 31 May

August 26
Booking: 21 June
Submission: 28 June

September 26
Booking: 25 July
Submission: 31 July

October 26
Booking: 23 August
Submission: 30 August

November 26
Booking: 23 September
Submission: 30 September

December 26
Booking: 25 October
Submission: 31 October

As seen on Robb Report Malaysia October 2025.
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Robb Report Malaysia's stand-alone online platform 
— RobbReport.com.my — expands our audience with 
unprecedented reach.

Our signature content covering all aspects of living from 
art and cars, to watches, jewellery, style, food and drink are 
presented with new perspectives, content verticals, and 
elevated levels of audience engagement. 

Leverage the distinctive voice of RobbReport.com.my and 
enhance your brand positioning among the world’s most 
desirable consumers in the digital space.

ENGAGE WITH 
AN ELITE DIGITAL 
AUDIENCE

 ROBBRE PORT.COM.MY          ROBB RE PORT MAL AYSIA      

  ROBBRE PORT_ MAL AYSIA        ROBBRE PORTMAL AYSIA
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ONLINE 
READERSHIP 
DEMOGRAPHICS
Robb Report Malaysia engages a loyal audience of highly affluent connoisseurs 
and also cultivates the next generation of aficionados. The Robb Report reader is 
synonymous around the world with a keen taste in luxury, and a penchant for the best 
of the best. Robb Report’s highlights attract a discerning audience who share the same 
appreciation and desire for quality, craftsmanship, heritage, fine design, and exclusivity 
— core elements that define luxury. A unique combination of high standards, coupled 
with influence and spending power makes the Robb Report audience the ideal target 
for the world’s top luxury brands. 

*DATA IS ACCURATE AS OF 31 DECEMBER 2025

MALE 55% FEMALE 45%AGES 35 – 55

TIME ON SITE: 
2 MINUTES 35 SECONDS

PAGE VIEWS: 
480,000

ACTIVE USERS: 
300,000

BOUNCE RATE 
18%
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DIGITAL RATE CARD
All rates are in Malaysian Ringgit and is not yet inclusive of SST or any prevailing taxes of the day

SOCIAL MEDIA RATES

INSTAGRAM POST MYR 3,000

INSTAGRAM STORY MYR 1,500

FACEBOOK POST MYR 1,500

DIGITAL STANDEE (MONTHLY) MYR 5,000

EDM RATES

SOLO EDM BLAST 
— Brand-supplied assets with CTA link

MYR 5,000

EDM NEWSLETTER INCLUSION 
— Must be paired with Robb Report Malaysia content

MYR 2,500

BANNER IN EDM NEWSLETTER (4X) MYR 2,500
Instagram Story and Post Banner in EDM Newsletter
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Standee Information:
Display Size: 43” - 180cm (H) x 60cm (W)
Display Screen Resolution: �4K Ultra HD (2160p) 

3840 x 2160 pixels (ratio: 16:9)
Display Screen Size: 94cm (H) x 53cm (W)

UOB Lounge Information:
Eligible UOB card holders:
• UOB World Mastercard
• UOB World Visa
• UOB Zenith
• UOB PRVI Miles Elite World Mastercard
• UOB PRVI Miles Elite Visa
• UOB World Business Card 
• UOB Business Signature Card
• UOB Lady's Solitaire
• UOB Visa Infinite
• UOB Visa Infinite Metal Card
• UOB Privilege  Banking Visa Infinite

Estimate numbers of customers in the lounge per day
• 500 to 600 persons per day

Demographics of customers
• Mid-high income guests, business travellers, couple travellers

Peak time period 
• �Festive seasons (e.g. CNY, Hari Raya, Christmas) 

as well as long weekends and school holidays

60cm

18
0c

m

53cm

94
cm

DIGITAL STANDEE: SPECIFICATIONS
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HOME PAGE 
Browse the latest special features on our carousel along with the newest stories in a clear-cut format.

SECTIONS
MOTORS

Your daily dose of 
dream machines from 

private aviation and 
automobiles to some 
of the most beautiful 
yachts in the world

SAVOUR

Gastronomy, luxury 
spirits and some of 
the choicest cigars 
to help you become 
the master in the art 

of entertainment

TRAVEL

All the new it spots, from 
far-flung and remote 
lodges in Lapland to 
the sunny beaches 

and paradise idyll of 
The Maldives

STYLE

Grooming, fashion, 
jewellery and timepieces 

that maketh the man, with 
fashion week highlights 
and novelties from key 

fairs and shows

SHELTER

A compendium of 
ultimate homes, 

resplendent interiors, 
plus art and collectibles 

which will make your 
house a dream to be in

LIFESTYLE

Luxury’s latest cutting-
edge, from wellness and 
health to investment and 

financial innovations as well 
as lifestyle tech that live on 

the edge of tomorrow

ROBB SOCIETY

The people and events 
that make up Robb Report 
Malaysia, from insightful 

responses by power 
players to live media 

engagements

MEDIA KIT 2026



Header Banner

Leaderboard

Halfpage 
Banner

Top Leaderboard (x1):  
400 x 225 (Mobile) / 1280 x 300 (Desktop)

Leaderboard (x3):  
400 x 500 (Mobile) / 960 x 300 (Desktop)

Halfpage Banner: 300 x 600
*gif files must be below 1MB

WEB BANNER 
DIGITAL SPECIFICATIONS

Home Page: 
2 weeks: RM15,800

Section Buyout: 
2 weeks: RM12,000

ROBB REPORT 
MALAYSIA 
WEBSITE

MEDIA KIT 2026



EVENTS 
CALENDAR 
Robb Report Malaysia 2026

JANUARY
LADIES SUPERCAR CLUB MALAYSIA 
CNY DINNER

FEBRUARY
MCLAREN OWNERS’ 
COMMUNITY CHINESE NEW YEAR
DRIVE AND DINNER TO 
THE BANJARAN

MARCH
YEAR OF THE HORSE CNY 
DINNER WITH FERRARI OWNERS’ 
CLUB MALAYSIA 

PU’ER IMMERSION AND 
AMANDAYAN IN YUNNAN

APRIL
HARI RAYA DRIVE 
AND CELEBRATION

MAY
DREAM MACHINES

JUNE
GOLF GETAWAY AT MANDARIN 
ORIENTAL DESARU COAST

GRAND TOUR OF ASIA – BORNEO 
EDITION [MALAYSIA / BRUNEI / 
INDONESIA]

JULY
WORLD CUP 2026 VIEWINGS

ROBB REPORT MALAYSIA 
JAZZ EVENINGS IN PENANG

SEPTEMBER
EAST COAST DRIVE

OCTOBER
KOTA KINABALU ESG BALL

NOVEMBER
ROBB REPORT MALAYSIA 
BEST OF THE BEST GALA NIGHT
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CONTACTS
For enquiries about Robb Report Malaysia please contact: 
+603 6211 4288

Advertising 
Sales

VENIS LOO
Director of Sales
v.loo@imv.com.sg 

XANA LAI
Sales Manager
x.lai@imv.com.sg

Special Projects 
And Marketing

ONNIA LAW
Marketing Manager
o.law@imv.com.sg

HAYLEY WOON
Marketing and 
Communications Executive
h.woon@imv.com.sg

Editorial

KENNETH TAN 
Editorial Director 
k.tan@imv.com.sg 

EUGENE PHUA
Managing Editor
e.phua@imv.com.sg
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